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B craTtbe 0600IIeHa UCTOPUSI Pa3BUTHSI TeOPUH, ONMUCHIBAIOLINX NOBefeHUe moTpebutesneid. [IpoaHasM3upoBaHbl U3MeHEHUs
aypuTopuii morpeGuTesell HUPPOBBIX MPOAYKTOB MOJ, BAMSHUEM LU(PPOBBIX TEXHOJIOTHUH, KOTOPbIe TPAHCPOPMHUPOBAIMA TPASULMOHHOE
nosesieHre noTpeburesneil. [lokazaHa paGoTa pas3/IMYHBIX METOJOB NMPOTrHO3UPoBaHusi. OTPAKEHO IOsIBJIEHHE CeIrMeHTa IoTpeGuTeel,
KOTOpbIe COBEPLIAIOT MOKYIIKK B OCHOBHOM TIOCpecTBOM ceTu MHTepHeT. Takux moTpeGuTesieit HasplBalOT ‘MHPOKOMMYHHKALIMOHHOE
obuectBo”. [TpesioxkeHa MOJesb //Isl UCCIe0BAaHUs MOBeJJleHUsI TOTpeGuTe Iel, OpeieIsiollasi 3aBUCUMOCTH B TIPOLiecce peaan3aluu
MapKeTHHI'OBOM CTpaTeruu, B KOTOPIX HOBbIe LIM(POBbIe TEXHOIOTUH OKa3bIBAIOT 3HAYUTE/IbHOE BIIMSIHUE.

The history of the development of theories describing consumer behavior is generalized. The article examines changes in audiences
of consumers of digital products under the influence of digital technologies that have changed traditional consumer behavior. The study
analyzes the work of different forecasting methods. The emergence of a segment of consumers who make purchases mainly through the
Internet is reflected. Such consumers are referred to as the infocommunication society. A model for the study of consumer behavior is
proposed that identifies dependencies in the implementation of a marketing strategy where new digital technologies have a significant
impact.
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