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AHHOTAUMUA:

Obcy>xaaeTcss  KOHUenuus, KOTOpYI0 MpeanoxeHo Has3BaTb “M3MeHeHHas peanbHOCTb”. OCHOBHasi wpes AaHHOW
KOHLenumu 6asupyeTcsl Ha MOMOXEHUSIX KIIMEHTOOPUEHTUPOBAHHOW SKOHOMWKM, TakK KaK HarpaBfieHa Ha MoslydYeHve yciyr B
yoobHoii  ans  nonb3oBaTtens ¢opMe. B npuHUMNE, NpeAnaraeMble peLIeHUs MOXHO paccMaTpuBaTh Kak —pacluvMpeHue
(bYHKLMOHaNbHBIX BO3MOXHOCTEN, OMNpeaensieMblX KOHUenuuel “[JonofHeHHas peanbHOCTL”. TeM He MeHee, psia 0COBEHHOCTEN,
06YyCnoBMBLUMX BBefeHWe TepMuHa “M3MeHeHHasi peanbHOCTb”, MO3BOMSIET BbIAENUTbL WCCNeAyeMoe HamnpaBneHve AanbHeiillero
pasBUTUS UHDOKOMMYHMKALIMOHHOW CUCTEMBI B CAaMOCTOSITENTbHYO KOHLIEMLMIO.

A concept that is proposed to be called "Modified Reality” is discussed. The main idea of this concept is based on the
provisions of the customer-oriented economy, as it is aimed at obtaining services in a user-friendly form. In principle, the proposed
solutions can be viewed as an extension of the functionality defined by the "Augmented Reality” concept. Nevertheless, a number of
features that led to the introduction of the term “Modlified Reality” allows us to single out the direction of further development of
the information and communication system into an independent concept.

CNUCOK LINTUPYEMOW INTEPATYPbI:

1. Linowes J., Babilinski K. Augmented Reality for Developers. — Packt Publishing. 2017. 548 p.

2. AnekceeBa /.., MakonkuHa M.A. O630p TEXHOMOTMM OOMOSMHEHHOW peanbHoCTH// WHbOpMaLMOHHbIE
TEXHOMOrMN 1 TenekoMmyHukaummn. 2015. N2 2 (10). C. 101 — 110.

3. Fader P. Customer centricity: focus on the right customers for strategic advantage. — Wharton University Press.
2012. 128 p.

4. Yamaguchi H. Telecommunications: NTT’s vision of the future. — Tokyo, NTT Pub-Lishing Co. 1991. 184 p.

5. BapakuH J1.E. HdokoMMyHuKaumm 6yayuwiero// Snektpoceasb. 2003. N2 11. C. 8 — 10.

6. PyTkoBckas [., MuanHbCkuiA M., PyTKOBCKUIA J1. HEMpOHHbIE CETU, FEHETUYECKWME anropuUTMbl U HEYeTKue
cuctembl. — M.: Topsayas nuHua — Tenekom. 2013. 384 c.

7. Cokonos H.A. Tapudbl Ha yciyr CBsiau 1 nupammaa notpebHoctei./ UHdokoM. Tpyabl MAC. 2004. N2 2. C. 18
— 20.

8. CoobuectBo Internet2: cospaHve ycnoBuii ans 6yaywiero. [INeKTPOHHbIN pecypc]. [ata obpalueHus:
17.10.2018 .

9. Erl T., Khattak W., Buhler P. Big Data Fundamentals: Concepts, Drivers & Tech-niques. — Prentice Hall. 2015.
218 p.

10. Han J., Kamber M., Pei J. Data Mining. Concept and Techniques. — Morgan Kaufmann Publishers. 2011. 703 p.

11. BakcaHckuii O.E., Kyuep E.H. KOorHuTMBHbIE Hayku. OT no3HaHus k aeicteuto. — M.: KomKHura. 2005. 184 c.

12. BbisIBNIeHNE MPUOPUTETHBIX HayYHbIX HAMpPaBMEHWI: MeXAUCUMNIMHapHbIM  noaxoad./ OTB. pea. W.A.
KobpuHckas, B.U. TuweHko. — M.: UIM3MO PAH. 2016. 181 c.

13. MuHuyk A.B., CokonoB H.A. OnbiT GOPMUPOBAHMS WMHHOBALMOHHBLIX peLeHui Mpu  pa3paboTke
TeneKoOMMYHWUKaLUMOHHOro 0bopyaoBaHus// BecTHuk cesisn. 2017. N2 2. C. 3 — 8.

14. Mapaep H.C. Bo3Bpaliasicb kK BOMPOCY TEPMUHONOMMKU B aneKTpocBa3un// BecTHuk cesisn. 2016. N2 6. C. 21 —
23.

15. Cokonos H.A. /i3MeHeHWe TepMMHONOrMmn B oTpacin “onekTpoceasb”// Mepsas mung. 2015. N2 7. C. 12 — 15.

16. JNeBakoB A.K. Ocob6eHHOCTM hyHKLMOHUPOBaHWSI CETV CNEAYHIOLLEro MOKONEHNS! B Upe3BblYaliHbIX CUTYaLMsIX. —
M.: UIPUAC. 2012. 108 c.

17. KabaHoB M.B., JleBakoB A.K., MuHuyk H.B., Cokonos H.A. OueHka MeTofoB CHUXXeHWs TenedoHHoro Tpadvka,

MOPOXAAEMOro peakumeli aboHEHTOB Ha cobbiTe// BecTHuk cBsisn. 2015. N2 2. C. 12 — 15.



